UNINYINS
Original Article

mswaunna:us:iiuds=ansmwaadanaAtvudvauooulali
IWodviasSunwginganumsdawu
dwsudasu: nsaufineluiiniSau 2 IsviSau
Tulwaduneiiiov SondaiBavimi
Development and Evaluation of the Efficiency of an
Online Social Media Video to Promote Knowledge about
Orthodontic Treatment in Adolescents : A Case Study of
Students in Two Schools in Amphoe Muang Chiang Mai

e 1 s - 2 = =3 s= 3 o c 43
sUWTIA Iy, Uezunsa 916uAs, wqgal aUoNAAR , SUWA UFIDINAIE:", WiiA1 wWintens”,
oo o - 3 a & - 3 ~ ~ 3
Uszmal ATGANSAAT, 11355 AUATZANIIEY, AIDUINT ATEARUUY
TSI iuAATINI AT MATIIUAATINI AR TUANSTURIMTUIAN ABIUALWIEManT umIneaedeslni
2 MAIIUANITUATOUATIURZYNYY ABLVIUAULNNEMENT uminendendeolna
Sinfnmimaizviuauwnemans uminesedeolnu
Tanapan Wattanachai’, Piyanart Chatiketu?, Khlin Tanomkitti’, Thanapol Sangadsapaviriya®,
Namita Wangsuekul’, Prapasinee Srisukontamit’, Waritorn Tangtrakooljaroen®, Srithanaporn Srisakulnont’
! Division of Orthodontics, Department of Orthodontics and Pediatric Dentistry, Faculty of Dentistry, Chiang Mai University
’Department of Family and Community Dentistry, Faculty of Dentistry, Chiang Mai University
3Undergraduate Student, Faculty of Dentistry, Chiang Mai University

U1, yiuRENT 2559; 37(2) : 135-144
CM Dent J 2016; 37(2) : 135-144

v

- ]
NN
nquszaen: MATeRTIngUsasfnenmmde

aa o o

Fanmiuudoanesulaisniuiog edodiunnug

LABIAUNNTINNUBRLNOUTZANY T2 RNTAIWLRZ AL

Ao lanilnefe

Corresponding Author:

SUNTTO TUTE

9719178 VUAUNNEVEID AT, §1YIAIATIITUANTIUTAN
MATTIUAATTUIATUURSTUAATINE NS ULA A
AaLzvIAUNNEManS uninetaedeolul

Abstract
Objectives: The purposes of this study were

to develop a social media video to promote know-
ledge about orthodontic treatment in adolescents

and to evaluate its efficiency and audience’s satis-
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faction

Materials and Methods: This study com-
prised two sessions. The first session consisted of
the production of an interactive video designed to
be launched on the social media Youtube website
to promote correct knowledge about orthodontic
treatment for adolescent audiences. The second
session consisted of the evaluation of the audienc-
es’ correct knowledge in orthodontic treatment and
their satisfaction via questionaires. The sample
for this study consisted of 60 adolescents (16-18
years). The first questionnaire consisted of two
parts. Part I was used to assess the audiences’ cor-
rect knowledge about orthodontic treatment in
adolescents (total score 12 points), and to assess
the audiences’ attitude to orthodontic treatment
(total score 90 points) before and after watch-
ing the video. This questionnaire was adminis-
tered before and after showing the video. Part 11
was used to evaluate the audiences’ satisfaction
towards this video from four aspects: story conti-
nuity, content, benefit and overall satisfaction. This
questionnaire was administered only after showing
the video. The content validity of the questionnaire
was approved by two experts, and tested in similar
but separate samples. Data were analyzed using
descriptive statistics and the Paired T-test.

Results: The audiences’ correct knowledge
about orthodontic treatment in adolescents and atti-
tude score were statistically significantly improved
after watching the video (p<.001). The audiences’
mean satisfaction scores were high (score 4 of 5)
for all four aspects: story continuity (4.544+0.523),
content (4.446+0.471), benefit (4.571+0.618) and
overall satisfaction (4.537+0.506).
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Conclusions: The sample audiences were sat-
isfied with this video. They had better understand-
ing regarding orthodontic treatment in adolescents
after watching the video as well as improved atti-

tude towards the orthodontic treatment.

Keywords: social media, adolescents, orthodon-

tics, efficiency, satisfaction
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Table 1 Mean scores from the assessment of the audiences’correct knowledge about orthodontic treatment

questionaires
Mean score (AzLUW) SD At P-value
Apumssunie (Before watching the video) 10.87 1.11 -6.065 | <.001 "
nAoMsiuTNde  (After watching the video) 11.67 0.73

Paired T-test

MTI07 2 AITIUEAIHAAZUUNMI NUSEUTEUAINE AT AIAUNTTIANUTENINALRZ SR TIUTUNTIY

ROTEY

Table 2 Comparison of Mean scores from the assessment of the audiences’ correct knowledge about or-

thodontic treatment questionnaires between sexs and two schools

Mean score (Azluu) Mean score (Aziu)
N (A1) oWV . A1t | P-value VRO . A1t | P-value
(Score before watching (Score after watching
the video) the video)

LWFA nie (F) 44 10.909 + 1.137 -0.487 0.628 11.681 + 0.800 -2.265 0.792
(sex)

11 (M) 16 10.750 + 1.065 11.625 + 0.500
Ts0158u REVEY 44 10.932 + 1.021 0.658 0.518 11.796 £ 0.408 1.583 0.133
(School) | (High school)

TN 16 10.688 + 1.352 11.313 £ 1.195

(Technical

school)

Paired T-test
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Table 3 Mean scores from the assessment of the audiences’ attitude to orthodontic treatment questionaires

Mean score (AzWUW) SD At P-value
APUANITUTNED (Before watching the video) 62.45 5.225 -5.764 | <.001 ™
NAINI3IVYNTD  (After watching the video) 66.37 5.837

Paired T-test
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Table 4 Comparison of Mean scores from the assessment of the audiences’ attitude to orthodontic treatment

questionnaires between sexs and two schools

Mean score (Aziuu) Mean score (Azuu)
ADUMITUTL ‘ NAINTTUTY .
N (Au) . At | P-value . At P-value
(Score before watching (Score after watching
the video) the video)
et (sex) | nedls (F) 44 63.25 + 5217 -2017 | 0.048 67.273 + 5513 -2.047 | < .045"
11 (M) 16 60.25 + 4.726 63.875 + 6.152
Tsoden | ssiy 44 63.273 + 5.262 2079 | 0042 67.386 + 5.499 2327 | < .024*
(School) | (High school)
o 16 60.19 + 4.534 63.563 + 5.989
(Technical
school)
Paired T-test
13107 5 TLAAIANAAEYBuAIIAAIAIINTINE lavay T TuaADde
Table 5 Mean scores from the assessment of the audiences’ satisfaction to the media
etk N (Au) | Mean scores SD
(AzUN)
AIAiuIes (Continuity) 60 4.544 0.523
ensldenvesie (Content of the media) 60 4.446 0.471
Uszlewivesie (Benefit of the media) 60 4.571 0.618
ANudswelalnamwsaudede (Overall satisfaction to media) | 60 4.537 0.506
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